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In July 2026, Ipsos, on behalf of Center Forward, conducted research to understand Australian teens’ and 

parents’ experiences with the country’s under-16 social media age ban seven months after it took effect. 

This work includes nationally representative surveys of Australian teens aged 13-15 who used social 

media prior to the ban (referred to below as “teens”) and parents/guardians of teens in this age group 

(referred to below as “parents”). The memo below summarizes key findings from this research. 

 

Most Australian parents believe parents should be able to decide if their teen 

under the age of 16 is able to use social media apps. 

 

● Parents would prefer to decide if their teen can use social media over a ban. Nearly two-

thirds of parents surveyed (63%) say they would rather parents be “able to choose if their teen 

under the age of 16 is able to use social media apps,” as opposed to a ban on social media for 

everyone under 16 (37%). 

 

 
 

○ The ban has not made it easier for most parents to keep track of what their teen is 

doing online. Among parents whose teen used social media before the ban, about three 

in five (59%) report no change in how easy or difficult it has been to keep track of what 

their teen is doing online since the ban started. The remainder are split between those 

who say it has become easier (22%) versus harder (20%). 

 

● A majority of parents say they are willing to help their teens access social media post-ban 

— or have already done so. Among parents whose teen used social media pre-ban, a third 

(33%) report they’ve helped their teen continue to access social media post-ban (e.g., by giving 

them access to their account or creating a new account for them). A further 29% say they’d be 

willing to consider it if their teen asked, though 36% would not be willing to do so. 
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● Most Australian teens report continued social media use after the ban. Four-in-five teens 

(80%) say they’ve still been using social media accounts since the ban started in December. And, 

among parents whose teen used social media before the ban began, 71% believe their teen has 

still been using social media post-ban, though 6% are unsure. 

○ Teens and parents alike perceive this behavior as widespread: Nearly two-thirds of both 

parents (65%) and teens (63%) believe most or almost all teens in Australia are still using 

social media despite the ban. 

 

 

 

Many Australian teens report spending more time on other online activities and 

unrestricted platforms since the ban began. 

 
Online Activities 

 

● A sizable minority of teens report spending more time playing video games (43%) and 

watching videos or shows on streaming apps (41%) since the ban came into effect. By 

comparison, less than one in five say they have spent less time on each of these activities post-

ban. 

○ In addition, a plurality of teens (47%) do not report a meaningful change in their time 

spent messaging or video calling people they know since the ban started. One third 

(33%) say they’ve been spending more time doing so post-ban. 
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Activity More About the same Less NET (More - Less) 

Playing video games 43% 38% 17% +25 

Watching videos or 
shows on streaming 
apps 

41% 41% 16% +25 

Messaging or video 
calling people you know 

33% 47% 19% +14 

Note: An additional 1-2% of teens for each activity selected “Not applicable: I don’t ever do this.” Percentages and NET values may not 
appear to sum or subtract exactly due to rounding. 

 

 

● Parents are also more likely to believe teens have shifted time to other platforms rather than 

reduced their overall screen time. When asked to choose, roughly two-thirds (63%) agree the ban 

has not decreased teens’ screen time “because they are spending that time on other platforms 

(such as gaming, video streaming, or messaging),” whereas 37% agree the ban has decreased 

screen time “because they are spending less time on social media.” 

 

Unrestricted Platforms 

 

● Most teens report spending more time on apps not currently restricted under the ban 

since December. Nearly three-quarters of teens surveyed (73%) say they’ve spent more time 

post-ban than they used to on at least one of six such apps — most commonly, Roblox (50%), 

Pinterest (31%), and Steam (27%). 
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Use of Social Media Without an Account 

 

Following the ban, Australian teens report widespread and frequent use of YouTube and TikTok 

without logging into an account. Since the ban started in December: 

 

● YouTube: 92% report using YouTube without logging into an account, including 82% who do so 

more than once a week. 

● TikTok: 76% report using TikTok without logging into an account, including 63% who do so more 

than once a week. 

● Reddit: 55% report using Reddit without logging into an account, including 37% who do so more 

than once a week. 

 

 
 

 

 Australian teens are twice as likely to say the ban has made activities like finding 

community and following current events harder rather than easier, though many 

report no change. 
 

As part of the survey, teens were asked whether it has been easier or harder for them to do six activities 

since the ban started in December, including:  

● Finding communities who share their interests, experiences, or identity 

● Staying in touch with their friends 

● Expressing their personality or creativity 

● Sharing their talents (such as music, arts, or sports) with others 

● Learning new things about topics or hobbies that interest them 

● Staying up-to-date on current events 

 

40-46% of teens say there has been no change in their ability to do each of these activities since 

the ban started. 

● Teens who do perceive an impact, however, are more likely to say these activities have 

become harder rather than easier: For every activity measured, teens are roughly twice as 
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likely to say it has become harder (36-38%) than easier (16-18%) since December, with the 

largest gaps observed for finding communities (38% vs. 16%) and staying up-to-date on current 

events (37% vs. 16%). 

 

 
 

 

● Parents report similar views: When asked about these same six activities, 40-50% of parents 

perceive no change among teens, while 35-42% believe things have become harder and 15-20% 

believe they have become easier.  

 

● Compared to the 80% of teens who report continued social media use post-ban, the 20% who 

don’t are consistently more likely to say it has been harder, rather than easier, for them to access 

information, connect with others, and express themselves since the ban began. The biggest gaps 

between non-users vs. users are for: 

○ Staying up-to-date on current events (53% harder, vs. 33% among teens who report 

continued use of social media post-ban). 

○ Sharing their talents with others (49% vs. 32%). 

○ Staying in touch with friends (49% vs. 32%). 
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Methodology:  

 

Ipsos, on behalf of Center Forward, conducted two individual, nationally representative online surveys in 

Australia between July 9 and July 24, 2026 — the first among 750 teens aged 13-15 who used social 

media prior to the implementation of Australia’s social media ban, and the second among 1,000 parents 

or guardians of at least one teen aged 13-15.  

 

Respondents were recruited through Ipsos’ iSay panel and partner sources and completed the survey in 

English. Both samples were weighted separately to reflect the Australian population using data from the 

2021 Australian Bureau of Statistics Census of Population and Housing. The teen sample was weighted 

by teen age, gender, and region, while the parent sample was weighted by parent age, gender, and 

region.  

 

Ipsos measures the precision of online, opt-in polls using credibility intervals; results among teens have a 

credibility interval of ±4.4 percentage points, and results among parents have a credibility interval of ±3.8 

percentage points. In some cases, results for individual items may not appear to sum to 100%, due to 

rounding. 
 

Please see the teen questionnaire beginning on the next page for the full results and question wording. 

The parent questionnaire follows. 
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Australian Teens Aged 13-15 Social Media Poll 
 

A nationally representative survey of Australian teens aged 13-15 conducted by Ipsos 
Interview dates: July 9 -24, 2026 

Number of interviews: N=750 
 

Credibility Interval among all respondents: +/- 4.4 percentage points at the 95% confidence level for all 
respondents 

 
NOTE: All results show percentages among all respondents, unless otherwise labeled. Reduced bases 
are unweighted values. 
 
NOTE: * = less than 0.5%, - = no respondents, N/A = not applicable 

 

Annotated Questionnaire 

 

Social_media_use. Before the social media ban started in December 2025, did you use social media? 

 

 
Teens aged 13-15  

(N=750) 

Yes 100% 

No 0% 

 

Continued_use_general. Thinking about other teens your age that you know, how many do you think are 

still using social media accounts despite the ban? 

 

 
Teens aged 13-15  

(N=750) 

Almost all of them 29% 

Most of them 34% 

Some of them 29% 

Almost none of them 5% 

Not sure 2% 

Top 2 Box (Net) 63% 

Bottom 2 Box (Net) 35% 

 

Continued use - personal. And what about you personally-have you still been using any social media 

accounts since the social media ban started in December? 

 

 
Teens aged 13-15  

(N=750) 

Yes 80% 

No 17% 

Prefer not to say 3% 
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Specific activities. Since the social media ban started in December, have you been spending more, less, 

or the same amount of time... - Watching videos or shows on streaming apps 

 

 
Teens aged 13-15  

(N=750) 

A lot less time 6% 

A little less time 10% 

About the same amount of time 41% 

A little more time 25% 

A lot more time 16% 

Not applicable: I don't ever do this 1% 

Top 2 Box (Net) 16% 

Bottom 2 Box (Net) 41% 

NET score: B2B – T2B +25 pp 

 

Specific activities. Since the social media ban started in December, have you been spending more, less, 

or the same amount of time... - Playing video games 

 

 
Teens aged 13-15  

(N=750) 

A lot less time 6% 

A little less time 11% 

About the same amount of time 38% 

A little more time 24% 

A lot more time 18% 

Not applicable: I don't ever do this 2% 

Top 2 Box (Net) 17% 

Bottom 2 Box (Net) 43% 

NET score: B2B – T2B +25 pp 

 

Specific activities. Since the social media ban started in December, have you been spending more, less, 

or the same amount of time... - Messaging or video calling people you know 

 

 
Teens aged 13-15  

(N=750) 

A lot less time 6% 

A little less time 13% 

About the same amount of time 47% 

A little more time 21% 

A lot more time 12% 

Not applicable: I don't ever do this 2% 

Top 2 Box (Net) 19% 

Bottom 2 Box (Net) 33% 

NET score: B2B – T2B +14 pp 

 

 

 

 

 



 
 

9 

 

Unrestricted_apps. Since the social media ban started in December, have you spent more time than you 

used to on any of the following apps or websites? Select all that apply. 

 

 
Teens aged 13-15  

(N=750) 

Roblox 50% 

Steam 27% 

Pinterest 31% 

Yope 5% 

Coverstar 12% 

Rednote/Xiaohongshu 13% 

None of the above 27% 

 

As you may know, while the new rules don’t allow people under 16 to have social media accounts, they 

still let you view content on platforms like YouTube, TikTok, or Reddit without being signed in. 

 

This means you can still watch videos or read posts on these sites without having to log into an account. 

 

Logged-out_experiences. Since the social media ban started in December, how often, if at all, have you 

used the following apps or websites without being signed into an account? – YouTube 

 

 
Teens aged 13-15  

(N=750) 

Never 8% 

Once a week or less 10% 

Several times a week 26% 

Once a day 16% 

Multiple times a day 40% 

 

Logged-out_experiences. Since the social media ban started in December, how often, if at all, have you 

used the following apps or websites without being signed into an account? – TikTok 

 

 
Teens aged 13-15  

(N=750) 

Never 24% 

Once a week or less 13% 

Several times a week 24% 

Once a day 10% 

Multiple times a day 29% 

 

Logged-out_experiences. Since the social media ban started in December, how often, if at all, have you 

used the following apps or websites without being signed into an account? – Reddit 

 

 
Teens aged 13-15  

(N=750) 

Never 45% 

Once a week or less 17% 

Several times a week 17% 

Once a day 12% 

Multiple times a day 9% 
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Self_reported_consequences_of_the_ban. Since the social media ban started in December, do you think 

it's been easier or harder for you to... - Find communities who share your interests, experiences, or 

identity 

 

 
Teens aged 13-15  

(N=750) 

Much easier 6% 

A little easier 10% 

No change 40% 

A little harder 27% 

Much harder 11% 

Not applicable: I don't ever do this 6% 

Top 2 Box (Net) 16% 

Bottom 2 Box (Net) 38% 

NET score: B2B – T2B +21 pp 

 

Self_reported_consequences_of_the_ban. Since the social media ban started in December, do you think 

it's been easier or harder for you to... - Stay in touch with your friends 

 

 
Teens aged 13-15  

(N=750) 

Much easier 7% 

A little easier 11% 

No change 45% 

A little harder 27% 

Much harder 9% 

Not applicable: I don't ever do this 1% 

Top 2 Box (Net) 18% 

Bottom 2 Box (Net) 36% 

NET score: B2B – T2B +18 pp 

 

 

Self_reported_consequences_of_the_ban. Since the social media ban started in December, do you think 

it's been easier or harder for you to... - Express your personality or creativity 

 

 
Teens aged 13-15  

(N=750) 

Much easier 6% 

A little easier 10% 

No change 46% 

A little harder 25% 

Much harder 10% 

Not applicable: I don't ever do this 3% 

Top 2 Box (Net) 16% 

Bottom 2 Box (Net) 36% 

NET score: B2B – T2B +20 pp 
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Self_reported_consequences_of_the_ban. Since the social media ban started in December, do you think 

it's been easier or harder for you to... - Share your talents (such as music, arts, or sports) with others 

 

 
Teens aged 13-15  

(N=750) 

Much easier 7% 

A little easier 9% 

No change 41% 

A little harder 23% 

Much harder 13% 

Not applicable: I don't ever do this 7% 

Top 2 Box (Net) 16% 

Bottom 2 Box (Net) 36% 

NET score: B2B – T2B +20 pp 

 

Self_reported_consequences_of_the_ban. Since the social media ban started in December, do you think 

it's been easier or harder for you to... - Learn new things about topics or hobbies that interest you 

 

 
Teens aged 13-15  

(N=750) 

Much easier 7% 

A little easier 11% 

No change 46% 

A little harder 24% 

Much harder 12% 

Not applicable: I don't ever do this * 

Top 2 Box (Net) 18% 

Bottom 2 Box (Net) 36% 

NET score: B2B – T2B +18 pp 

 

Self_reported_consequences_of_the_ban. Since the social media ban started in December, do you think 

it's been easier or harder for you to... - Stay up-to-date on current events 

 

 
Teens aged 13-15  

(N=750) 

Much easier 7% 

A little easier 9% 

No change 45% 

A little harder 26% 

Much harder 11% 

Not applicable: I don't ever do this 2% 

Top 2 Box (Net) 16% 

Bottom 2 Box (Net) 37% 

NET score: B2B – T2B +21 pp 

 

 

 

Please see the next page for the parent questionnaire. 
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Australian Parents of Teens Aged 13-15 Poll 
 
A nationally representative survey of Australian parents of teens aged 13-15 conducted by Ipsos 

Interview dates: July 9 -24, 2026 
Number of interviews: N=1,000 

 
Credibility Interval among all respondents: +/- 3.8 percentage points at the 95% confidence level for all 

respondents 
 
 
NOTE: All results show percentages among all respondents, unless otherwise labeled. Reduced bases 
are unweighted values. 
 
NOTE: * = less than 0.5%, - = no respondents, N/A = not applicable 

 

Annotated Questionnaire 

 

Social_media_use. To the best of your knowledge, before the social media ban started in December 

2025, did your teen use social media? 

 

 
Parents of teens aged 

13-15  
(n=1,000) 

Yes 84% 

No 15% 

Don't know 1% 

 

Continued_use_general. How many teens in Australia do you think are still using social media accounts 

despite the ban? 

 

 
Parents of teens aged 

13-15  
(n=1,000) 

Almost all of them 22% 

Most of them 43% 

Some of them 30% 

Almost none of them 3% 

Not sure 2% 

Top 2 Box (Net) 65% 

Bottom 2 Box (Net) 33% 
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Continued_use_specifc. [Base: Parents who reported teen used social media prior to ban] And what 

about your teen specifically - do you think your teen has still been using any social media accounts since 

the social media ban started in December? 

 

Please answer honestly, to the best of your knowledge. There are no penalties or fines for teens who 

have social media accounts or for their parents. Your answers are anonymous and will be combined with 

those of hundreds of other parents. 

 

 
Parents of teens aged 

13-15  
 (n=841) 

Yes 71% 

No 22% 

Not sure 6% 

Prefer not to say * 

 

Assistance. [Base: Parents who reported teen used social media prior to ban] Since the social media 

ban started in December, have you helped your teen continue to access any social media apps-for 

instance, by giving them access to your account or creating a new account for them? 

 

Please answer honestly, to the best of your knowledge. There are no penalties or fines for teens who 

have social media accounts or for their parents. Your answers are anonymous and will be combined with 

those of hundreds of other parents. 

 

 
Parents of teens aged 

13-15  
 (n=841) 

Yes, I have done this 33% 

No, but I would be willing to consider it if my 
teen asked 

29% 

No, and I would not be willing to consider it 
if my teen asked 

36% 

Prefer not to say 2% 

 

Substitution general. Which of the following is closest to your view, even if neither is exactly right? 

 

 
Parents of teens aged 13-15  

 (n=1,000) 

The social media ban has decreased teens' screen time 
overall because they are spending less time using social 
media. 

37% 

The social media ban has not decreased teens' screen time 
overall because they are spending that time on other platforms 
(such as gaming, video streaming, or messaging). 

63% 
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Self_reported_consequences_of_the_ban. Since the social media ban started in December, do you think 

it's been easier or harder for teens to... - Find communities who share their interests, experiences, or 

identity 

 

 
Parents of teens aged 

13-15  
 (n=1000) 

Much easier 6% 

A little easier 10% 

No change 43% 

A little harder 33% 

Much harder 8% 

Top 2 Box (Net) 16% 

Bottom 2 Box (Net) 41% 

NET score: B2B – T2B  +25 pp 

 

Self_reported_consequences_of_the_ban. Since the social media ban started in December, do you think 

it's been easier or harder for teens to... - Stay in touch with their friends 

 

 
Parents of teens aged 

13-15  
 (n=1000) 

Much easier 7% 

A little easier 11% 

No change 47% 

A little harder 28% 

Much harder 7% 

Top 2 Box (Net) 18% 

Bottom 2 Box (Net) 35% 

NET score: B2B – T2B  +18pp 

 

Self_reported_consequences_of_the_ban. Since the social media ban started in December, do you think 

it's been easier or harder for teens to... - Express their personality or creativity 

 

 
Parents of teens aged 

13-15  
 (n=1000) 

Much easier 6% 

A little easier 14% 

No change 46% 

A little harder 29% 

Much harder 6% 

Top 2 Box (Net) 20% 

Bottom 2 Box (Net) 35% 

NET score: B2B – T2B  +15pp 
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Self_reported_consequences_of_the_ban. Since the social media ban started in December, do you think 

it's been easier or harder for teens to... - Share their talents (such as music, arts, or sports) with others 

 

 
Parents of teens aged 

13-15  
 (n=1000) 

Much easier 6% 

A little easier 12% 

No change 40% 

A little harder 32% 

Much harder 10% 

Top 2 Box (Net) 18% 

Bottom 2 Box (Net) 42% 

NET score: B2B – T2B  +24pp 

 

Self_reported_consequences_of_the_ban. Since the social media ban started in December, do you think 

it's been easier or harder for teens to... - Learn new things about topics or hobbies that interest them 

 

 
Parents of teens aged 

13-15  
 (n=1000) 

Much easier 7% 

A little easier 13% 

No change 46% 

A little harder 27% 

Much harder 7% 

Top 2 Box (Net) 19% 

Bottom 2 Box (Net) 35% 

NET score: B2B – T2B  +15pp 

 

Self_reported_consequences_of_the_ban. Since the social media ban started in December, do you think 

it's been easier or harder for teens to... - Stay up-to-date on current events 

 

 
Parents of teens aged 

13-15  
 (n=1000) 

Much easier 6% 

A little easier 9% 

No change 50% 

A little harder 28% 

Much harder 7% 

Top 2 Box (Net) 15% 

Bottom 2 Box (Net) 35% 

NET score: B2B – T2B  +20pp 
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Monitoring. [Base: Parents who reported teen used social media prior to ban] Since the social media 

ban started in December, how easy or hard has it been to keep track of what your teen is doing online? 

 

 
Parents of teens aged 

13-15  
 (n=841) 

A lot easier than before 9% 

A little easier than before 13% 

About the same as before 59% 

A little harder than before 16% 

A lot harder than before 4% 

Top 2 Box (Net) 22% 

Bottom 2 Box (Net) 20% 

NET score: B2B – T2B  -2pp 

 

Bans vs. Consent. Which of the following comes closest to your view, even if neither is exactly right? 

 

 
Parents of teens aged 13-15  

 (n=1000) 

No one under the age of 16 should be able to use social media 
apps. 

37% 

Parents should be able to choose if their teen under the age of 
16 is able to use social media apps. 

63% 

 

 

 

 

 

For more information on this, please contact:  

 

Alec Tyson 

Senior Vice President, U.S. 

Ipsos Public Affairs 

Alec.Tyson@ipsos.com  

 

mailto:Alec.Tyson@ipsos.com
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About Ipsos 

Ipsos is one of the largest market research and polling companies globally, operating in 90 markets and 
employing nearly 20,000 people. 

Our passionately curious research professionals, analysts and scientists have built unique multi-specialist 
capabilities that provide true understanding and powerful insights into the actions, opinions and 
motivations of citizens, consumers, patients, customers or employees. Our 75 business solutions are 
based on primary data from our surveys, social media monitoring, and qualitative or observational 
techniques. 

“Game Changers” – our tagline – summarizes our ambition to help our 5,000 clients navigate with 
confidence our rapidly changing world. 

Founded in France in 1975, Ipsos has been listed on the Euronext Paris since July 1, 1999. The company 
is part of the SBF 120, Mid-60 indices, and is eligible for the Deferred Settlement Service (SRD). 

ISIN code FR0000073298, Reuters ISOS.PA, Bloomberg IPS:FP 

www.ipsos.com 

35 rue du Val de Marne 
75 628 Paris, Cedex 13 France 
Tel. +33 1 41 98 90 00 
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